
 

 

Aston Martin accelerates journey to a world-leading sustainable ultra-luxury 

business with announcement of ambitious Racing.Green. strategy  

 

• Racing.Green. sustainability strategy to be embedded throughout Aston Martin and 

overseen by dedicated Board Sustainability Committee 

• Accelerating action on climate change with commitment to the Science Based 

Targets initiative (SBTi) Net-Zero Standard, targeting net-zero manufacturing 

facilities by 2030 and across the company’s entire supply chain by 2039 

• Clear roadmap to electrification with first hybrid electric car commencing deliveries 

in 2024, first Battery Electric Vehicle (BEV) targeted for launch in 2025 and fully 

electrified Sport/GT and SUV portfolio by 2030 

 

22 April 2022 - Gaydon, UK:  Aston Martin has today hit the accelerator pedal on its journey 

to becoming a world-leading sustainable ultra-luxury automotive business, with the 

announcement of an ambitious new sustainability strategy, Racing.Green. 

 

Launched on Earth Day, Racing.Green. formalises core principles, aligned with the UN 

Sustainable Development Goals, that reflect Aston Martin’s established approach to 

sustainability and sets bold new targets across all aspects of the business with a focus on 

tackling climate change, creating a better environment and building a stronger, more diverse, 

and more inclusive company. 

 

The ultra-luxury British manufacturer has joined a list of ambitious companies committing to 

act on climate change through membership of the Science Based Targets initiative (SBTi), the 

global body enabling businesses to set emissions reduction targets in line with climate 

science. 

 

Within the commitments announced in Racing.Green. Aston Martin is targeting Net-Zero 

emissions from its manufacturing facilities by 2030, with a 30% reduction in supply chain 

emissions from a 2020 baseline. The company has outlined an ambition to achieve Net-Zero 

emissions across its entire supply chain by 2039. 

 



The new targets build on Aston Martin’s sustainability progress to date, with a 44% reduction 

in emissions intensity in its UK operations between 2020 and 2021 and 100% renewable 

energy used across all its UK manufacturing facilities since 2019. A major project will see 

Aston Martin install more than 14,000 solar panels at its St Athan site in Wales, capable of 

delivering 20% of the plant’s annual energy demands. 

 

100% of waste at Aston Martin is already successfully diverted from landfill, with a target to 

eliminate all plastic packaging waste at Aston Martin within three years.   The Racing.Green. 

strategy also targets the reduction of water consumption by 15%, maximisation of sustainable 

materials and enhancement of biodiversity across all sites. 

 

Renowned for its product longevity, exclusivity and hand-built craftsmanship, Aston Martin has 

manufactured fewer than 109,000 cars in its 109 year history – with 95% of these highly 

treasured cars estimated to be still on their journey. 

 

Sustainability principles will also be embedded into Aston Martin’s future product strategy, 

including a clear roadmap to electrification. Aston Martin is developing alternatives to the 

internal combustion engine, with its first plug-in hybrid - the mid-engine supercar Valhalla – to 

commence deliveries in early 2024. Aston Martin’s first battery electric vehicle is targeted for 

launch in 2025, and by 2026, all new Aston Martin product lines will have an electrified 

powertrain option. Aston Martin plans for its entire core portfolio of GT sports cars and SUVs 

to be fully electrified by 2030. 

 

The use of innovative sustainable materials in Aston Martin cars is also being expanded, 

including exploring the use of green aluminium alloy - manufactured using 100% renewable 

energy - and leather-free vegan interior options, to provide greater customer choice and 

reduce environmental impact. 

 

As part of its Diversity, Equality and Inclusion strategy, Aston Martin is targeting 25% of all 

leadership roles to be filled by women within the next five years. 

 

The Racing.Green. strategy, and progress towards its goals, is overseen by a Board 

Sustainability Committee chaired by Non-Executive Director Dr Anne Stevens.  

 

Tobias Moers, Chief Executive Officer of Aston Martin Lagonda, said: “Aston Martin is 

accelerating. We are transforming our business and believe that now is the time to challenge 



ourselves to make a bigger difference, to become a world-leading sustainable ultra-luxury 

business.   

 

“Whilst embracing electrification, we believe our sustainability ambitions must be broader than 

just producing emissions-free vehicles, and want to drive sustainability principles across our 

entire business, with a team representative of society proudly producing responsible products 

with a reduced environmental impact and making a positive contribution to the communities 

where we operate. 

 

“Applying our passion for engineering and design innovation to this challenge, we are excited 

about shaping not just how quickly the world gets from zero to sixty, but how quickly we get to 

Net-Zero.” 

Ends 

 

For more information download Aston Martin’s Racing.Green. strategy in full here: 

https://www.astonmartinlagonda.com/responsibility/sustainability-reports 

 

About Aston Martin Lagonda:  
 
Aston Martin’s vision is to be the world’s most desirable, ultra-luxury British brand, creating the most 
exquisitely addictive performance cars.  
 
Founded in 1913 by Lionel Martin and Robert Bamford, Aston Martin is acknowledged as an iconic 
global brand synonymous with style, luxury, performance, and exclusivity. Aston Martin fuses the latest 
technology, time honoured craftsmanship and beautiful styling to produce a range of critically acclaimed 
luxury models including the Vantage, DB11, DBS and DBX and its first hypercar, the Aston Martin 
Valkyrie. 
 
Based in Gaydon, England, Aston Martin Lagonda designs, creates and exports cars which are sold in 
56 countries around the world. Its sports cars are manufactured in Gaydon with its luxury DBX SUV 
range proudly manufactured in St Athan, Wales.  
 
Lagonda was founded in 1899 and Aston Martin in 1913. The two brands came together in 1947 when 
both were purchased by the late Sir David Brown, and the company is now listed on the London Stock 
Exchange as Aston Martin Lagonda Global Holdings plc. 
 
2020 saw Lawrence Stroll become the company’s Executive Chairman, alongside significant new 
investment, a move that led to Aston Martin’s return to the pinnacle of motorsport with the Aston Martin 
Aramco Cognizant Formula One™ Team and commenced new era for the iconic British marque. 
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Global Headquarters Gaydon 
Kevin Watters 
Director of Communications 
Mobile: +44 (0)7764 386683       
E-Mail: kevin.watters@astonmartin.com 
 
Paul Garbett 
Head of Corporate and Brand Communications 
Mobile: +44 (0)7501 380799       
E-Mail: paul.garbett@astonmartin.com 
 
Grace Barnie 
Manager, Corporate Communications 
Mobile: +44 (0)7880 903490       
E-Mail: grace.barnie@astonmartin.com 
 
Jessica Jay 
Press Officer, Product Communications 
Mobile: +44 (0)7825 863880 
E-Mail: jessica.jay@astonmartin.com 
 
Scott Fisher 
Heritage Communications Manager 
Mobile: +44 (0)7841 912225 
E-Mail: scott.fisher1@astonmartin.com  
 
Simon Strang 
Motorsport Press Officer 
Mobile: +44 (0)7554 436372 
E-Mail: simon.strang@astonmartin.com 
 
The Americas  
Nathan Hoyt 
Head of Public Relations 
Mobile: +1 949 707 7747 
E-Mail: nathan.hoyt@astonmartin.com 
 
Valentine Oldham 
Mobile: +1 617 721 5392 
E-Mail: valentine@valentinepr.com 

Continental Europe  
Tina Brenner 
Head of PR Europe 
Mobile: +49 (0) 172 8232375 
E-Mail: tina.brenner@astonmartin.com 
 
Leonardo Lucchini  
Marketing and Communications Coordinator 
Tel: +49 (0) 69 77075 2026    
Mobile: +49 (0) 172 6684038    
E-Mail: leonardo.lucchini@astonmartin.com  
 
China 
Jessie Zhang 
Marketing and Communications Manager 
Tel: +86 021 8036 9012 
Mobile: +86 136 9366 7009 
E-Mail: jessie.zhang1@astonmartin.com 
 
Nan Chen  
PR Coordinator  
Tel: +86 8036 9051 
E-Mail: nan.chen@astonmartin.com   
 
Asia Pacific 
Megumi Tanida  
PR – Japan, Taiwan and South Korea 
Mobile: +81 90 8462 6053         
E-Mail: megumi.tanida@astonmartin.com  
 
Sarah McDonald 
PR – Australia and SEA 
Mobile: +61 438 115 108          
E-Mail: sarah.mcdonald@astonmartin.com 

 
Middle East  
Ramzi Atat 
Head of PR MENA 
Mobile: +971 (50) 5187778 
E-Mail. ramzi.atat@astonmartin.com  
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