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Aston Martin DBS Superleggera TAG Heuer Edition

o 50 examples of special edition DBS Superleggera produced to celebrate Aston
Martin’s partnership with TAG Heuer

o Special edition TAG Heuer Carrera created to provide collectors timepiece to
each owner

e Each of the 50 cars inspected personally by Aston Martin Lagonda President

and Group CEO, Andy Palmer, before leaving the factory

26 February 2019, Gaydon: In celebration of its partnership with Swiss luxury watch company
TAG Heuer, Aston Martin has launched the striking Aston Martin DBS Superleggera TAG
Heuer Edition. Just 50 of these stunning sports cars, finished in Monaco Black paint with red

accents, will be available globally and built to a luxurious fixed specification.

Each of the 50 cars will be accompanied with a limited edition TAG Heuer watch, the DBS
Edition Carrera Heuer 02. Powered by a Calibre HEUER 02 Automatic manufacture
movement, to stay true to TAG Heuer commitment to its Swiss avant-garde savoir-faire, this
exclusive timepiece presents a hexagonal cut-out face matching the grille of the DBS and an
embossed black calf leather strap mirroring the leather inside the car. Like the car, the watch

will have red detailing and will be strictly limited to 50 examples.

TAG Heuer Vice President Brand and Communication, Minna Philipson commented “TAG
Heuer is about Avant Garde Innovation and Savoir Faire, and we thrive to always challenge
and increase performance. The creations born from our partnership with Aston Martin,
whether they are luxury timepieces or sports cars, are the perfect illustration of this
commitment. With the Aston Martin DBS Superleggera TAG Heuer Edition, we reach a new

milestone in our collaboration, and we are proud to see it wearing the TAG Heuer logo.”



The DBS Superleggera was the perfect choice for this collaboration with TAG Heuer. Aston
Martin’s Super GT with its 5.2-litre twin-turbo V12 engine is the ultimate combination of style
and power, utilising modern materials and precision craftsmanship. The car delivers an
unforgettable driving experience and class-leading in-gear acceleration and the innovative
aerodynamics meld beautifully with its compelling curves. Nicknamed “the brute in a suit”, the
Aston Martin DBS Superleggera is immaculately styled, obsessively engineered and

outrageously potent.

Aston Martin Vice President & Chief Creative Officer, Marek Reichman said: “As soon as we
knew about the partnership with TAG Heuer the idea of a special edition that reflected the
design cues of both brands began to form in the minds of the design team here at Aston
Martin. Both brands understand the importance of meticulous craftsmanship and creating
beautifully designed and engineered products and the Aston Martin DBS Superleggera TAG

Heuer Edition reflects those values beautifully.”

The Aston Martin DBS Superleggera TAG Heuer Edition is presented in Monaco Black paint
with a satin black tinted carbon fibre roof, mirrors, vents, louvres, splitter and spoiler. The
bespoke specification includes satin black 21” twin spoke wheels fitted with Pirelli P Zero tyres
with a red accent to complement the red brake calipers. If the unique livery with red highlighting
doesn’t give away the model type, the fender badge with TAG Heuer logo will do so.

Inside, the DBS boasts pure black leather and alcantra seats with red stitching and bespoke
TAG Heuer quilting, each displaying the TAG Heuer logo, and carbon fibre and dark chrome

has been used throughout to accentuate the clean lines of the cockpit.

The Aston Martin DBS Superleggera TAG Heuer Edition is priced at £295,000.

- Ends -
About Aston Martin Lagonda:

Aston Martin Lagonda is a luxury automotive group focused on the creation of exclusive cars and SUVSs.
The iconic Aston Martin brand fuses the latest technology, exceptional hand craftsmanship and timeless
design to produce models including the Vantage, DB11, Rapide AMR, and DBS Superleggera. The
Lagonda brand will relaunch in 2021 as the world’s first luxury electric vehicle company. Based in
Gaydon, England, Aston Martin Lagonda designs, creates and exports cars which are sold in 53
countries around the world.

Lagonda was founded in 1904 and Aston Martin in 1913. The two brands came together in 1947 when
both were purchased by the late Sir David Brown. Under the leadership of Dr Andy Palmer and a new
management team, the Group launched its Second Century Plan in 2015 to deliver sustainable long-
term growth. The plan is underpinned by the introduction of seven new models including the DB11, new



Vantage, DBS Superleggera and a SUV, as well as the development of a new manufacturing centre in
St Athan, Wales.

About TAG Heuer

In 1860, at the age of 20, Edouard Heuer founded his watchmaker’s workshop in the Jura Mountains
of Switzerland. Creating the Mikrograph in 1916, sponsoring Formula 1 teams in the 1970s or launching
the first luxury connected watch in 2015 are just a few examples of the major technical innovations,
ultimate accuracy and passion for disruptive design that define our unique spirit. Headquartered in La
Chaux-de-Fonds, TAG Heuer operates in four production sites — mastering the whole watchmaking
process — and is represented on all continents through 4,500 points of sale, including 170 TAG Heuer
boutiques that are now directly available on www.tagheuer.com in selected countries. TAG Heuer
timepieces are designed for those who love challenges. Our influence is enhanced by our unique
communication based on three pillars: sport, lifestyle and heritage, embodying our legacy and DNA.
Our partnerships and ambassadors illustrate our open-minded and open-door culture, with the most
prestigious and avant-garde names teaming up with TAG Heuer: the Red Bull Racing Formula One
team, the Formula 1 Monaco Grand Prix, the Formula E championship, the biggest football leagues in
Europe, the Americas and Asia, Manchester United, trendsetter Cara Delevingne, and actors Chris
Hemsworth and Patrick Dempsey.

#DontCrackUnderPressure is much more than just a claim — it's a state of mind. Find out more at
www.tagheuer.com

Instagram: @tagheuer, Twitter: @ TAGHeuer, Facebook: www.facebook.com/TAGHeuer
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