
 

 

 

 

 

 

 

Waldorf Astoria Beverly Hills Debuts Exclusive  

Aston Martin Driving Experiences Package  

 

February 15, 2018, Beverly Hills, CA: Aston Martin and Waldorf Astoria Beverly Hills announced 

today that guests who book the new “Live Aston Martin” suite package before March 31 will receive 

exclusive access to drive an Aston Martin through the streets of Beverly Hills. Offered to guests for 

a limited time, the activation also features an Aston Martin DB11 display vehicle at the Beverly Hills 

property and a pop-up retail store.  

 

“This is the perfect venue for current and prospective clients to indulge in the spirit of LA’s car culture 

by driving one of the world’s most beautiful cars amid a luxurious backdrop.” said Laura Schwab, 

president of Aston Martin the Americas. ““It’ll certainly add an unforgettable dose of adrenaline to 

the hotel stay!” 

 

Aston Martin models available to guests include:  

• The luxurious new DB11 grand-tourer – the standard-bearer for a future generation of      

Aston Martins, the DB11 is the most powerful and efficient ‘DB’ production model in Aston 

Martin’s history.  

• The company’s ultimate Super GT; the Vanquish S – with sharper styling, greater potency 

and increased athleticism, the Vanquish S evolves an illustrious model line that originates 

from Aston Martin’s legendary Works in Newport Pagnell and has proudly served at standard 

bearer for the marque’s sporting and stylistic values since 2001. 

 

Guests will also be able to visit the Aston Martin pop-up store, located off the lobby at Waldorf Astoria 

Beverly Hills, which features an extensive collection of clothing, accessories, gifts and collectibles. 

It will feature a selection of wares for owner and enthusiasts alike, including:  

- Leather luggage and accessories, handmade with the highest quality materials and 

exceptional design 

- Aston Martin Racing’s informal ‘team wear,’ including jackets, vests, polos and t-shirts 

- Branded goods, including sunglasses, model cars, posters, keyrings, baseball hats, 

backpacks and mugs  

http://waldorfastoria3.hilton.com/en/hotels/california/waldorf-astoria-beverly-hills-LAXWAWA/index.html


 

 

 

“At Waldorf Astoria Beverly Hills, we look forward to offering our guests the best in hospitality,” said 

Vanessa Williams, director of sales and marketing at Waldorf Astoria Beverly Hills. “Inviting travelers 

to create unforgettable memories through one-of-a-kind offerings, like access to exclusive            

Aston Martin sports cars, speaks to our team’s dedication to providing legendary service.”  

 

In addition to the “Live Aston Martin” package, Waldorf Astoria Beverly Hills also participates in Hilton 

Honors®, the only guest loyalty program where guests who book directly through 

www.waldorfastoria.com have access to benefits including a Personal Concierge and complimentary 

Wi-Fi at nearly 30 Waldorf Astoria hotels worldwide. 

 

Learn more about Waldorf Astoria Hotels & Resorts at www.waldorfastoria.com. For more 

information about Waldorf Astoria Beverly Hills, visit http://news.waldorfastoria.com/beverlyhills. 
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Aston Martin Media Contact:  
Matthew Clarke 
GM – Marketing & Communications 
Tel: 949-870-5942 
Email: matthew.clarke@astonmartin.com  
 
Waldorf Astoria Media Contact: 
Kendal Hurley 
For Waldorf Astoria Beverly Hills 
+ 1 310 454 3080 
kendal@ballantinespr.com 
 
Sarah Kingsley 
For Waldorf Astoria 
+1 703 883 6772 
sarah.kingsley@hilton.com 
 

About Aston Martin:  

Aston Martin is an exclusive luxury sports car company with a unique British heritage. The iconic brand fuses 
the latest technology, exceptional hand craftsmanship and graceful styling to produce pioneering models. 
Based in Gaydon, England, Aston Martin designs and creates sports cars offering style and performance 
which are sold in more than 40 countries around the world. 
 
 
About Waldorf Astoria Hotels & Resorts 
Waldorf Astoria Hotels & Resorts is a portfolio of nearly 30 iconic properties in the world’s most sought-after 
destinations. Unified by their inspirational environments and True Waldorf Service, Waldorf Astoria hotels 
deliver unparalleled, bespoke service from the moment a guest books through check out. Waldorf Astoria is 
a part of Hilton, a leading global hospitality company. Experience Waldorf Astoria by booking at 
www.waldorfastoria.com or through the Hilton Honors mobile app. Learn about the brand by visiting 
news.waldorfastoria.com and follow Waldorf Astoria on Twitter, Instagram and Facebook. 
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About Hilton 
Hilton (NYSE: HLT) is a leading global hospitality company, with a portfolio of 14 world-class brands 
comprising more than 5,100 properties with nearly 838,000 rooms in 103 countries and territories. Hilton 
is dedicated to fulfilling its mission to be the world’s most hospitable company by delivering exceptional 
experiences – every hotel, every guest, every time. The company's portfolio includes Hilton Hotels & 
Resorts, Waldorf Astoria Hotels & Resorts, Conrad Hotels & Resorts, Canopy by Hilton, Curio Collection by 
Hilton, DoubleTree by Hilton, Tapestry Collection by Hilton, Embassy Suites by Hilton, Hilton Garden Inn, 
Hampton by Hilton, Tru by Hilton, Homewood Suites by Hilton, Home2 Suites by Hilton and Hilton Grand 
Vacations. The company also manages an award-winning customer loyalty program, Hilton Honors. Hilton 
Honors members who book directly through preferred Hilton channels have access to instant benefits, 
including a flexible payment slider that allows members to choose exactly how many Points to combine with 
money, an exclusive member discount that can’t be found anywhere else and free standard Wi-Fi.  
Visit newsroom.hilton.com for more information and connect with Hilton on Facebook, Twitter,  
LinkedIn, Instagram and YouTube.  
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